
SPORT EVENT MANAGEMENT & PROMOTION 
EDH 320 3 credit hours  

Prerequisites LDE 201; EDH 220 

INSTRUCTOR NAME: Dr. Nancy Lough 
OFFICE LOCATION: CEB 317 
E-MAIL: Nancy.Lough@unlv.edu

OFFICE HOURS: TBD 
OFFICE PHONE: 702-895-5392
CLASS LOCATION: TBD

 
COURSE INTRODUCTION 
A study of the conceptual and empirical approaches sport leaders can utilize for conducting 
relationships with consumers and participants in sport environments.  Topics include strategic 
sport marketing, sport consumer behavior, strategic marketing plan development for sport events 
and organizations; corporate sponsorships, endorsements, promotion and advertising, marketing 
ethics, as well as application of market research in sport contexts. 

KNOWLEDGE 
Learning Objectives: 
At the completion of this course, the student will be able to: 
• Explain the growth of the sport industry and the field of sport marketing 
• Explain the process of marketing sport events and marketing through sport 
• Define and utilize the terminology and theories applicable to sport marketing 
• Define and utilize terminology and theories applicable to sport event management 
• Explain how to conduct and utilize marketing research to inform planning  
• Analyze and critique an existing marketing plan for a sport event or organization 

PERFORMANCE SKILLS 
Course Objectives: 
At the completion of this course, the student will be able to: 
• Correlate organizational goals and objectives with marketing strategies and sponsor 

objectives related to a managing a sport event 
• Analyze and interpret sport marketing case studies for application of key concepts 
• Develop a sample sport marketing and event management plan including professional 

presentation of materials 
• Describe how sport marketers can successfully incorporate media to achieve objectives 

related to successful event management 

• Demonstrate professional ethics and behavior toward colleagues and constituents 
• Demonstrate enhanced decision making guided by beliefs and attitudes related to values such 

as caring, fairness, honesty, responsibility and social justice. 
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