
MKT 400: Marketing Research  Syllabus 

I.��Course Overview 

Course Objectives: 
The course is designed to help students develop their research, inquiry and communication skills while providing a 
road map to their future career in Marketing or International Business. This course will provide students with an 
overview of career opportunities in Marketing and International Business. 

Learning Outcomes: 
1.�� Analyze the roles, the functions and the processes that surround marketing research, emphasizing the 

specification, collection and analysis of primary data.  
2.�� Examine the research process, problem definition, alternative research designs, qualitative methods, survey 

methods, experiments, measurement & questionnaire design, data collection and foundational techniques for 
data analysis, as well as hands-on experience with computer application for data analysis. Emphasis is placed 
�‘�•���–�Š�‡���’�”�ƒ�…�–�‹�…�ƒ�Ž���‹�•�•�—�‡�•���”�‡�Ž�ƒ�–�‡�†���–�‘���†�‡�…�‹�•�‹�‘�•���•�ƒ�•�‡�”�ï�•���—�•�‡��of marketing information. Marketing research provides 
the student with substantial experience in developing critical analysis and math/statistics skills. 

Lecture Room: BEH 119 
Lecture Time: 2:30pm �� 3:45am (M/W) 
Grading Details: 

�x�� Midterm Exam (individual): 25% of total 
�x�� Final Exam (individual): 30% of total 
�x�� Project (Parts detailed through syllabus) (group): 25% of total 
�x�� Literature Review (individual): 10% of total 
�x�� Short MR Presentations (group): 10% of total 

Project (Group):  (25% of total grade) 
There are a total of 6 portions of this descriptive research design. Look at the link off of the main syllabus 
page for more details.  Grading criterion will be given to you during the semester. 

Literature Review (Individual) (10% of total grade) �� Individual assignments 
No late papers will be allowed on these and they should be your own work. These should be no longer than 7 
double-spaced pages  typed in 10 or 12 point font, not including  references  and  title page.  The document   
you turn in should consist of an organized topic summary of the literature topic you were assigned. No part of 
these documents should consist of material you copied from anywhere nor can they consist of material you 
completed in other classes. We will discuss details on how these should be written in class but in general, they 
will follow the appropriate academic style of a literature review. 

Short MR Presentations (Group):  (10% of total grade) 
This presentation should consist of two key parts. Part 1 will be a review of a paper which you will be given by 
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