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Definitions

Brand: The process of how an entity is identified
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http://www.unlv.edu/identity/unit-signatures/downloads
https://www.unlv.edu/identity/unit-signatures/downloads
mailto:communications@medicine.unlv.edu
https://www.unlv.edu/medicine/marketing-and-communications
https://www.unlv.edu/medicine/marketing-and-communications
https://www.unlv.edu/identity/colors
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j-  Logo Misuse
Great care must be taken when utilizing the logo in order to maintain its integrity. When
adjusting the size of a logo, please always make sure to hold down the shift key while
increasing or decreasing the size at the corner of the image with the mouse. This will prevent
“skewing” the logo, creating a squeezed, stretched or distorted look.

Other unacceptable uses include:
- Adding a drop shadow or other effect.
- Changing the colors of the text or separator.
- Cropping or removing any words or elements.
- Rearranging any elements or words.
- Adding information or other words.
- Placing the logo on a busy background(di)15.2 (ng)]TJ 0 Tc 0 Tw 3.12 0 Td ()Tj6 0 0 9.96 162 580 Tw
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